Teaching with Media and Online Resources in Marketing
Adding media elements to your class is a way of heightening student interest, and also illustrate principles in an applied way that is not possible with a traditional lecture format. Multimedia materials, such as video can enhance student motivation and learning. However, how those media are used often determines their effectiveness. Unlike reading a text where they can look up additional information or review key concepts multiple times, or listening to a lecture where they can ask a question, students usually get only one exposure to an in-class video presentation. To help students focus in viewing the video segment, instructors have strategies that they can employ to enhance the experience and promote understanding. One option now available is to have students preview a video segment on the internet as part of their homework and ask them to prepare for a follow-up class discussion. Another strategy is to couple videos with strategically planned viewing activities. Here’s an overview of the ways to combine active learning with viewing multimedia materials. 

Understanding and analyzing content 

· Traditional Viewing Guide: Our content experts have created a list of questions that can be used to create a viewing plan for students based on the informational sequence of a film. Give students a few minutes to study questions, start the video clip, and then ask students to take notes on the questions view the video. The strategy requires students to actively respond to the material and prepares them for a richer post-viewing discussion. 
· Graphic Organizer: Prepare a chart with topical headings, leaving empty space for students to record main ideas as they watch a movie. This strategy effectively focuses students on steps in a process, helps them organize large amounts of data, and provides a structure for analyzing relationships. 

Learning through collaboration
Collaborative viewing strategies allows all students to see an entire video clip but require certain individuals to narrow their focus to one topic and become “experts” on one section of the segment. These strategies introduce an element of choice, thereby making the task more interesting. For instance in a classic scene from Glengarry Glen Ross, you could have the students concentrate on the Alec Baldwin character, or focus on the recipients of the “motivational” speech.
· Collaborative Group Viewing Guide: Divide the content of a film into topics, list several comprehension questions under each topic, and divide the class into groups. Each group focuses on one specific topic. After the film, each group meets for 10 minutes to discuss their topic and formulate a response. Finally, groups share information with the full class. 

Applying and synthesizing course content 

· Critical Point Variation Strategy: Show a video to a critical point, stop the segment, and have students analyze events up to the point viewed and predict what comes next. Before showing the remainder of the files, discuss their predictions or examples. Then show the remainder of the video and compare their predictions with what transpired. This strategy works well with films that present problem/solution situations or define constructs followed by multiple examples. 

· Illustration and Identification Strategy: Show a film that illustrates concepts studied in class, and ask students to identify specific examples of various constructs. For example, after students study infant development, Fay shows a film that presents seven babies interacting with their families. Each student watches a specific baby, identifies examples of behavior indicative of a specific developmental stage, and records observations on a graphic organizer. Students then share observations in a full-class discussion or collaborative group. 

· Partner Motivation Strategy: Pair students and ask them to discuss and record their ideas on a specific topic. Show a film and ask them to meet again with their partners to compare their responses to the concepts presented in the film. 

Conclusion
These strategies can be used with multimedia material in many different kinds of classes. In addition to developing critical thinking, they transform video viewing, a relatively passive activity, into a dynamic and interactive event. They focus attention on the content, increase the depth and quality of classroom discussions, and promote collaborative learning. Finally, we recommend using a question from the viewing guide on quizzes or exams to fully integrate the audiovisual elements with the text and lecture elements of the course.

Overview of Video Support

Boone and Kurtz’ Contemporary Marketing  

The Fourteenth Edition of Boone and Kurtz’ Contemporary Marketing  includes extensive coverage of an important new topic in the marketing world--green marketing. Throughout the text, opening vignettes, boxed features, cases, and references--conveniently designated by an eye-catching green leaf icon--discuss how the trend to "go green" has affected the world of marketing.  To support illustrating green marketing a series of seven video clips have been developed to showcase Greensburg, Kansas. Greensburg, Inc. is a series of videos describing the rebuilding of Greensburg, Kansas, as a model green community following a tornado. In addition to interviews with town leaders and various other residents, the videos include case segments with critical-thinking questions designed to provoke classroom discussion and interaction. In addition brand-new end-of-chapter video cases for every chapter focus on the processes, strategies, and procedures of successful real-world companies in order to bring key concepts from the chapter to life for students. 
Lamb, Hair, & McDaniel’s Marketing and MKTG3
The Lamb, Hair and McDaniel Contemporary Marketing video support includes chapter concept videos.
Pride and Ferrell’s Marketing 2010 
The 2010 Edition of Pride and Ferrell’s Marketing includes chapter case video clips.
Shooting your own Video Segments

There several formats that can deliver video via the internet. Following are synopses of several of the most popular formats.

Apple QuickTime

 

Apple's technology which supports over 200 media formats (including various video, sound, animation, scripting and graphics types). This facilitates the development of sophisticated user experiences while keeping the plug-in overhead to just one (The browser plug-in is required and is available for both the Windows operating system and the Mac). 

Macromedia Flash

 

Macromedia's Flash is a relative new comer to the Streaming Video world, but it is proving that there is no reason for video streaming to be complicated. In fact Flash is leveraging the power of the moving image jointly with the power to be truly interactive, to take communication to never before seen levels of possibility. Macromedia Flash is now, arguably, the most widely distributed and most platform independent plug-in architecture for multimedia playback available today. The Flash Player is installed on many devices when they leave the factory, from PCs and Macs, through PDAs, Mobile Phones and Set-top TV decoders - it is even used to provide interfaces to equipment like home security panels and the like.

Macromedia Flash has the ability to display a wide range of media (e.g. text, vector images, bitmap images, sound, video, etc), to then programmatically manipulate that media, to dynamically generate new media and to link to people, databases or services run elsewhere on the network. Macromedia Flash thus provides developers of teaching materials with the opportunity to develop exceedingly rich, highly functional and widely distributable educational content.

Originally developed as a means of delivering animations on the internet via a browser plug-in, this is the most simple purpose that Macromedia Flash may be used for. Still that makes it no less powerful or useful to illustrate points that static images may struggle to convey.

Macromedia Flash can also display photographic images from your camera (.jpg), ordinary text or html (txt, htm), sounds (mp3) and video (once easily converted), providing one small plug-in (~1Mb) to provide your audience with a range of media. Most importantly, it allows that media to be interrelated in the kind of way that is typically required in an educational setting.

Displaying media can become so much more powerful; when it is possible to customize the user experience according to a range of variables (e.g. what year of study they are in, what subject they are studying or what the current date is). With the ability of Macromedia Flash to be integrated with network based services like databases and more powerful applications that can run on central servers (like video or image manipulation software), it is possible to build applications with sophisticated web based interfaces and powerful server based engines to handle the business at hand.

Streaming Media Applications

In some ways Macromedia Flash already provides streaming media in as much as the user does not have to wait for the whole file to load before they can start viewing the content. Streaming media is, however, more usually used as a term with reference to delivering video as a stream where the viewer can jump to any point without having downloaded the whole file.

Where Macromedia Flash comes into its own is when it's used in conjunction with the Macromedia Flash Communication Server (FCS). While FCS can distribute traditional streaming media, as described above, it also provides the ability for 2-way communication between users of the same web based application (e.g. Video Conferencing - both receiving and sending text, audio, video and even actions). FCS takes the users from interacting with an application to interacting with each other - including lecturers presenting, while students simultaneously ask questions and having the whole thing recorded for later replay (e.g. for revision).

Embedding Flash Movies into PowerPoint Presentations

A   Unless you are sure you have the Shockwave Flash Active-X component installed on your machine, do this first.  If you are sure go straight to B below.

1. Using Internet Explorer visit http://www.macromedia.com/downloads/ and install the latest Flash Player. 

Explanation: The first thing you need to do is ensure you have the Shockwave Flash Active-X component installed on your machine.  Since this is what is installed as the Flash Player/Plug-in for Internet Explorer and there are numerous different places to check whether it’s installed depending on what version of Windows you’re using, the easiest way to make sure you have the Active-X component is to download the most up to date Flash Player/Plug-in from Macromedia using your Internet Explorer browser. 

B   If you have the Shockwave Flash Active-X component;

2. Using PowerPoint, open the presentation you want to work with or start a new blank presentation. 

3. From the <View> menu select <Toolbars>, and then select <Control Toolbox>. 

TIP: A new toolbar will appear in its own window (You can drag this to the top of the window if you want to “Dock” it for later use). 

4. To outline the area you want to insert the Flash movie into your presentation, follow these steps: 

a. Click the spanner and hammer icon 

b. From the window that appears, scroll down and select the item called “Shockwave Flash Object” 

TIP: There may be other items with similar names don’t select the wrong one! 

c. Your mouse cursor will change to a cross-hair – drag-click across the page of your presentation to mark the area you want the Flash movie to play in. 

TIP: A box should appear with drag-handles in the corners and diagonal lines across it.  You can use the drag-handles to resize the box if you want. 

5. To select the Flash movie you wish to play in your presentation, follow these steps: 

a. Right-click in your selected area 

b. Select <Properties> from the drop-down menu that appears 

c. In the window that appears, select Custom (It’s at the top) and click the button with 3 dots on it 

d. In the dialog box that appears, type the full path to the Flash file you want to use (e.g. C:\myFlashFiles\myMovie.swf ) 

e. Click Apply or OK 

TIP: There are a number of other settings similar to the options for the Flash player.  If you don’t know about these you should be OK with the default settings.  However the embed check-box should be selected if you want the Flash movie to be included as part of your final presentation and not loaded as a separate file. 

6. Finally select <View Show> from the <Slide Show> menu to check how it will look in the final presentation.  

Teaching with You Tube, Creativity Online, and other internet sites.
Legal and Other Issues

There are two difficulties in utilizing media in the classroom. First, there is the “fair use” of copyrighted material. Second, there is the time involved in downloading, digitizing, and managing the media files. Fortunately, You Tube has the ability to solve both of these problems. 
However, the new approaches to teaching marketing with media have had difficulty penetrating the classroom. Since You Tube is a web-based application anyone can access this content and utilize the materials in class without having to worry about copyright infringement. You Tube allows users to link to interesting content and create channels so that once something is “discovered” it can be easily shared with others. This solves the problem of having to do everything yourself.

Moreover, there are many useful media available on You Tube: movies of in-class demonstrations, short movie scenes from theatrical releases that are of interest to marketers, music and music videos that are rich in economic content, commercials, clips from TV shows, news clips and current events, comedic media from The Daily Show, sketches from Saturday Night Live, and much more.
Another great site is creativity-online.com which is the successor of adcritic.com. You can access their content for free for 7 days and with a subscription, you can access the entire database of content, including classic advertisements and international ads. 
Rather tan toggle between a browser and your PowerPoint presentation you can embed video directly into your PowerPoint presentation using one of the many tools available. We have collected some clips from You tube that are terrific for pointing illustrating marketing concepts and embedded them in PowerPoint using a program called PFC Pro. Please e-mail us with your favorite You Tube clips and we’ll be pleased to add them to this collection.
Here are a number of screen captures of the You Tube content:
	Marketing Concept
	You Tube scene
	PPT File Name

	B2B
	The Graduate
	Youtube B2B scene from The Graduate.ppt

	Competitive Advantage
	Weird Al Yankovic song
	Youtube Competitive Advantage.ppt

	Customer Service
	Seinfeld
	Youtube customer service scene from Seinfeld.ppt

	Services
	Fedex commercial parody
	Youtube Fedex commercial parody using theme from Castaway.ppt

	Sales and sales Management
	Glengarry Glen Ross
	Youtube Glengarry Glen Ross scene.ppt

	Global Marketing
	McDonald’s commercial
	Youtube Global Marketing McDonald's.ppt

	Marketing Research
	Tom Hanks in Big
	Youtube Insights from Marketing Research Scene from Big.ppt

	Pricing
	Hudsucker Proxy
	Youtube Pricing scene from Hudsucker Proxy.ppt

	Advertising
	“When I grow up” commercial
	Youtube When I grow up I want to work in advertising.ppt


