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News from the Marketing Department

Web Marketing Solutions to be
Theme for Annual Meeting

“Weh Marketing Solutions™ will be the theme of
CoolWorks Media’s 2010 annual meeting of
marketing managers, scheduled for October 15-
18 in Quebee City, Canada,

Presentations and discussions at the meeting
will focus on CoolWorks Media Online, Cool-
Works Media’s Web site. Speakers will address
strategies for improving customer access, inno-
vations in online and offline advertising, Cool-
Works Media Online branding efforts, and mar-
ket research strategies. Marketing Manager Eliza
Reddi will chair the meeting.

The meeting will be held at the spectacular
Chateau Frontenac on the shores of the St. Law-
rence River in Quebec City. All marketing man-
agement-level employees are invited to attend.

Looking for Event Ideas?

CHWM Events 1o the rescue! CWM Eveats is our
new weekly electronic newsletter for CoolWorks
Media staff. CWM Events will include detailed
information on upcoming author readings, confe-
rences, hook groups, classes, concerts, and ather

events at all CoolWorks Media locations, The
newsletter will also feature reviews of past
eveils and advice from organizers who hosted a
similar event.

We depend on you to make CWM Eveats a
success. Please e-mail us your event schedules,
your feedback, and your lessons learned. We
hope WM Events will become a forum for shar-
ing new ideas and for creative brainstorming. All
submissions w0 CWM Events must be received by
e-mail no later than 2 p.m. PST on Thursdays.

Customers Give High Ratings to
the Book Department

In a recent customer survey, CoolWorks Media
book-buyers gave the book department thumbs
up. Customers rated the quality of book offerings
as excellent, the quantity of titles as very good,
and the subject coverage as excellent. Cool-
Works Media sales staff also received equally
high ratings from customers for their helpful-
ness, knowledge, and courtesy.

Who Shops CoolWorks Media?

Who is the average CoolWorks Media customer?
While we were polling customers for their views
on our book department, we asked questions to
develop a customer profile. Here's a smattering
of what we found:

42% graduated from college.

60% earn more than $40,000 per year.
8% eam more than $70,000 per year,

60% are employed as professionals,

20% work in clerical/service industries.
80% have purchased books online.
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Career Corner

Polishing Your Public Speaking
and Presentation Skills

Did you know that anly about 15 percent of an
effective speech is content-related? The rest is
delivery, style, and emotional involvement. How
can you prepare for an important meeting or give
a memorable speech? Here are a few tips from
the experts:

o Always prepare for meetings. Make sure you
fully understand the topic, are equipped with
statistics or data o back up your statements,
and have prepared copies of handouts for
others at the meeting.

o Rehearse out loud any speeches you are
scheduled to give, using a tape recorder if
possible. Take care to enunciate, use a
conversational tone, and control your volume
and speaking rate. Also watch out for
repeated words.

* Look for a creative angle on the topic you are
slated to present. Begin your speech with a
personal story, something the audience can
identify with, A provocative quote, a
statistic, or a story can help to establish a
theme for your speech or presentation. The
slory, slatistic, or quote should be relevant to
the broader points you intend to make in your

-
Others will feel as if you have connected
with them too,

Be yourself when you are speaking before a
crowd. The audience will understand if you
are nervous, but will be tuned off by a show
of bravado or a performance.

Speak in the level of language that is
appropriate to the occasion. If you are
speaking at a formal dinner, your words
should be addressed sppropriately. For
presentations  given 1o co-workers in a
conference room, you can afford to speak
more informally.

Try not to use the podium when you are
giving a speech. Instead, rely on a prop: &
chair, charts, or perhaps an overhead screen.
Take care to walk around the stage, gesture,
and use your body, nat the podium.

speech.

* Break your ideas into separate points that
support or expand upon your theme.

o Avoid reading your speech or presentation to
your audience. If you stumble, don’t repeat « Be confidant in your presentation. A

speaker’s poise and confidence communicate

us effectively as the words spoken

Don’t overstay your welcome at the podium,

Your sudience will appreciate a short,

organized presentation over a long, rambling

sentences or phrases unless they are critical

to your speech.

* Make eye contact whenever you are
addressing a crowd, whether you are giving a
speech or speaking at a meeting in a

conference room. If you are speaking 10 a diatribe.

large crowd, pick out one person in the

crowd and make eye contact with him or her.

Don’t be afraid to convey presence.
Evervone has a presence. Conveying who
you are is less difficult when you have a clear
grasp of your values, interests, and needs

Don’t forget to smile!
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Webcasts Slated for
Spring

Beginning in April, CoolWorks Media will pilot
a series of webcast author readings largeted at
online customers. Fach event will be held Iive in
a CoolWorks Media store and webcast simulta-
neously at www.coolworks-media/webcast. The
guest list for upconting webcasts is as oflows:

Meredith Tuttle

Meredith Tuttle reads from her new novel Sur-
prises ($24.95). This is a warm and humorous
tale about a young man, his mother’s golf game,
and the ofien surprising paths of love and friend-
ship. Publisher’s Review says Surprises “strikes
the reader’s heart with Tuttle's tender evocation
of human fallibility and our ability to recover
from heartbreaking disappointment,” Meridith
Tuttle is also the author of Coral Dance and
Birding on the Edge of the Planet

Alan Brimberg

Alan Brimberg returns to CoolWorks Media to
celebrate the paperback publication of Strajght
Talk ($15.95), The World Review of Books calls
it “A poignant story of love, deception, and the
mad and uneasy distance between love of anoth-
er and love of self.” This is Brimberg's first nov-
el, but he is well-known for his other writing in-
cluding Latitude, a collection of short stories,
and Hunting for Tigers, a collection of essays.

Jack Niven

Jack Niven reads from his sensational new novel
Ar the Edge of the World (826.95). Two young
men set off for Siberia, where they unearth the
origins of a mysterious disease. The San Fran-
cisco Review of Books says Niven writes “like a
magical spider, spinning out webs of words that
ensnare the reader.” Jack Niven is the author of
several books of short stories, including Simple
Mysteries and The Cooks of Sonoma.

Elise Handler

Giet ready for the musical event of the year! Elise
Handler talks about Rock: The Hlustrated Histo-
ry of Rock-n-Rolf ($59.95). This multi-sensory
experience will include music and a powerful
photo-narrative of the Beatles, Bob Dylan, the
Rolling Stones, Eric Clapton, Janis Joplin, and
many other legendary tock musicians. Elisc
Handler is an award-winning author and produc-
er, whose TV productions include Alaska and
Dance.

Sylvia Berger

Sylvia Berger reads from her beautiful new col-
lection of short stories Dry Days in Seaftle
($22.00). In this collection Berger explores the
ideas of place, generosity, memory, and family,
while she seeks to understand how we leamn 1o
survive in the lives we are living, Publisher's
Review says “Berger is as brilliant at fiction as
she is insightful about the human condition.” Her
books include Wolfand Field Notes from Urban
America.

Risha Kerr

Risha Kerr reads from her award-winning debut
novel Amber Ciy: A young immigrant woman
siraddles the uneasy divide between enduring
family traditions and the allure of urban Ameri-
can life. The World Review of Books says “Kerr's
voice is gentle, her eye is perceptive, and the
lemmas of her characters transcend cultures and
the immigrant experience.”

Webcast Schedule

April 26 Meredith Tuttle  Chicago
May 7 Alan Brimberg  Boston
May 28 Jack Niven Seatile
June 10 Elise Handler  Toronto
June 17 Sylvia Berger  New York
June23  7:30pan.  Risha Kere San Diego
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Staff News

Boston

Sarah Oberst was promoted to
public relations assistant, re-
placing Thomas North, who
accepled a position with a PR
firm in Boston, Wesley Tarr, a
recent graduate of Boston Uni-
versity, was hired to take up
Sarah’s  former position as
CoolWorks Media receplionist.
Fred Rondeau was hired as
design assistant, a new position
in the Boston office. Congratu-
lations to Jerrold Schill and his
new wife Helen Venezia.

Chicago

Ruth Heald was hired as assis-
tant marketing manager, replac-
ing Brian Kozyra, who ac-
cepted a position with Video-
Now. David Krider was hired
as events coordinator, a new
position in the CoolWorks Me-
dia Chicago office. Congratula-
tions to Max Marquit and his
new wife Geneva Thompson.

Houston

Luella Dunbar was promoted
to advertising manager, replac-
ing Linda Dubrosky. who

plans to spend the next year
traveling in South America.
Bon Voyage Lindal Daisy
Goodwin, a recent graduate of
the University of Texas, was
hired to fill Luella’s shoes as
advertising  assistant.  Marta
Cote was hired as events man-
ager, replacing Austin Byron,
who left CoolWorks Media 1o
begin law school at the Univer-
sity of Oregon.

Kansas City

Aaron Hawkins was hired as
public relations assistant, a new
position at CoolWorks Media
Kansas City. Karen Murphy
was hired as marketing assis-
wnt, replacing Armand Venuti,
who left CoolWorks Media 1o
pursue praduate studies in psy-
chology. Congratulations to Su-
zanne and Andre Simmons,
proud new parents of baby Luke
Simmons,

New York

Ramon Tatar, formerly of
Throop Marsh, was hired as di-
rector of advertising. Ramon
replaces Louise Symonds, who
left CoolWorks Media after
eight years to start her own con-
sulting business, Best of luck 1o
Louise. Congratulations to Julie
Dempsey and Matthew Thorn-
ton, proud new parents of twins
Samantha and Hannah Demp-
sey-Thornton.

San Diego

Irene Neonakis was hired as
design director, replacing Diana
Chaput, who left CoolWorks

Media to start her own design
business. Best of luck to Diana.
Stephen Varone was hired as
assistant  events  coordinator,
replacing Sam  Hawkes, who
accepted a position in the Sales
Department at CoolWorks Me-
dia San Francisco. Congratula-
tions to Alex and Charlene
Pratt, who welcomed Phocbe
Ming Lu Pratt into their family.

San Francisco

Hattie Tundo was hired 1o be
the national events coordinator,
replacing Jennifer Partridge,
who accepted a position with an
Internet marketing firm. Paul
Cardin was hired as assistant
advertising manager, replacing
Polly Hay, who left CoolWorks
Media to pursuc a Ph.D, in His-
tory at Stanford University.
Congratulations 10 Guy Nelson
and Caitlyn Rook, proud new
parents of Isaac Rook-Nelson.

Seattle

Rene Isaac lefi CoolWorks
Media Seattle after many years
as director of public relations to
begin work on a navel. All the
best to Rene. Frances Maher,
formerly of MacPhee MacLean,
was hired to replace Rene,

Toronto

Rodney Ellis was hired as weh
design director, a new position.
Congratulations  to  Judith
Ehrich and her new husband
Laval Lefebvre.
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